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COUNTRY SPOTLIGHT

Cote d'Ivoire: The Value-Added Generation

Cote d'Ivoire produces 40% of the world's cocoa and more cashew than any other country. The founders
who built the consumer layer above that raw material wealth survived a decade of civil war, rebuilt, and
are now entering a succession window with no institutional investor paying attention. That ends now.

QUICK FACTS

Market Size §78B GDP (2025 est.) « 27M consumers « world's #1 cocoa producer (40% global
supply) « world's #1 cashew producer

Unique Advantage Civil war (2002-2011) created NDD material for every surviving founder « French
press rich but untapped by non-Francophone institutional capital

Biggest Challenge No succession planning culture « Lebanese conglomerate layer (~40% of formal
economy) masks the indigenous founder layer « no PE firm active in cashew or
artisan chocolate

Timing Factor Pathé'O (~76, no succession plan) and PKL/Konaté (active Keystone Partners raise,

€4.5M) define the urgency — the 1993-2005 cohort peaks 2025-2028

“In 2024 we are processing 341,000 tonnes of cashew — more than four times what we processed ten years

»

ago.

Souleymane Diarrassouba, Minister of Trade and Industry

Le Paysan.ci, September 2025

MARKETS: Cote d'lvoire

SECTORS: Food Processing - Natural Beauty - Heritage Textiles & Fabrics - Fashion & Accessories - Packaged Beverages -
Tea & Coffee - Gourmet Foods
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GEOGRAPHIC CONTEXT

Where Cote d'Ivoire's brands cluster
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Brand activity concentrates in Abidjan, which by Brandmine's sector mapping hosts roughly 80% of founder-owned consumer
businesses, while the value chain extends north to the cashew belt around Odienné and Bouaké and south to the cocoa and
cashew export gateway at San Pedro — each zone carrying its own civil-war documentation and succession dynamics.

Brand activity is heavily concentrated in Abidjan, which by Brandmine's sector mapping hosts approximately 80% of founder-owned
consumer businesses. Cashew processing anchors the north and center; cocoa transformation and export operate through San Pedro
in the southwest.

COUNTRY NARRATIVE

Cote d’Ivoire produces roughly 40 percent of the world’s cocoa and more cashew nuts than any other
country on earth. The infrastructure to turn those commodities into branded consumer goods — the
processing lines, the packaged SKUs, the cold-chain logistics networks connecting Abidjan to Kinshasa —
was built, almost entirely, by a generation of Ivorian founders who launched businesses during the post-
devaluation recovery of the 1990s, survived a decade of civil war between 2002 and 2011, and emerged
into a reconstruction era whose growth story has been reported in French, in Jeune Afrique and Agence
Ecofin, and essentially nowhere else.

The brands they built are sold across West and Central Africa. One competes directly with Danone in infant
cereals and distributes across Cameroon, Senegal, Togo, and the DRC. Another processes 15,000 tonnes of
cashew nuts annually into branded retail SKUs sold in Abidjan’s modern-trade supermarkets. A third dressed
Nelson Mandela and heads of state across the continent, and runs twenty boutiques in seven countries. None of
them appear in PitchBook, Bloomberg, or any institutional investor pipeline. The facts are all on the record — in
French, scattered across a decade of West African business press. No one has assembled them into a picture an
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investor could act on. Whitepaper No 2 makes the structural case for why; Céte d’lvoire is its West African test
case.

The miracle, the fire, and the generation
between

To understand who built these brands and why they are simultaneously approaching succession in 2026, you
need the country’s layered economic history — because Cote d’lvoire produced not one founding wave but two,
separated by a decade of armed conflict that reshaped everything between them.

The first wave emerged from what Ivoirians call the lvorian Miracle: the Houphouét-Boigny era from
independence in 1960 through the early 1980s, when cocoa and coffee revenues sustained one of sub-Saharan
Africa’s highest per capita incomes and a first generation of entrepreneurs built the country’s initial consumer
businesses — textile ateliers, fashion houses, early food processors — with state encouragement and
commodity revenue behind them. Aimé Pathé Ouédraogo opened his first Treichville atelier in 1977 in this
milieu, dressing the political class and regional elites at a moment when Abidjan was West Africa’s most modern
city. That cohort is now aged 65 to 80 or older. Pathé’Q is 76.

The second wave was created not by abundance but by adjustment. The January 1994 devaluation of the CFA
franc halved Ivorian purchasing power overnight, but simultaneously doubled commodity prices in local
currency. Agricultural processing — transforming cashew, cocoa, shea, and grain into packaged consumer
goods — suddenly became viable at small industrial scale. Marie Diongoye Konaté founded PKL Protéines
Kissee-La in 1994 with 400,000 to 600,000 CFA francs of personal capital, building from a kitchen to a company
that would eventually rank second in Ivorian infant cereals behind Danone. Massogbé Touré Diabaté
incorporated SITA the year of Cote d’Ivoire’s first coup, in 2000, having spent the previous two decades building
the cashew cooperative that would anchor it. This devaluation-era cohort is now aged 50 to 68.

Between these two waves came the decade of fire. From 2002 to 2011, Cote d’lvoire endured a rebellion that
split the country geographically, two coups, and a post-electoral crisis that produced open urban warfare in
Abidjan before Ouattara was installed with French and UN military support. For founders already operating in
1994, this decade was not merely a disruption — it was an existential test. PKL survived the Probo Koala toxic
waste dumping of 2006, which directly contaminated its facility, compounded by a simultaneous land dispute
and the ongoing electoral violence. SITA’'s cashew cooperative was based in the rebel-held north, navigating ten
years of supply chain management across a live conflict zone. Every founder who emerged from 2011 still
operating carries a crisis archive that no database has indexed — and that exists only in French.

This layered structure creates an unusual pattern in 2026: two distinct cohorts are simultaneously at or past the
succession threshold, with different urgency profiles, different documentation levels, and no institutional
framework designed to handle either of them.
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FOUNDER AGES BY SECTOR

Where Cote d'Ivoire's Founders Stand in 2026

Two reform waves, seven sectors — no succession planning infrastructure

@ Critical @ Imminent @ Emerging @ Latent
SUCCESSION WINDOW

Agri{Food PME
Cashew Progessing

Juices &/Beverages

“ Artisan Chocolate

35 40 45 50 55 60 65 70 75 80

Founder age in 2026

Age ranges based on Céte d'lvoire sector mapping research and founder profiles. Succession window (60-75) based on PwC
and INSEAD research. Source: Brandmine analysis.

Seven sectors, one succession clock

Cote d’lvoire’s viable founder-owned consumer sectors break across seven clusters, each with a distinct urgency
rating shaped by the founding cohort and civil-war survival history of its dominant brands.

Cashew processing and branded nuts holds 8 to 12 founder-owned brands at commercial scale, with founders
clustered between 55 and 68 years old. Urgency is imminent. Cote d’Ivoire is the world’s largest cashew
producer, and its local processing capacity has quadrupled since 2014 — from 77,000 to 341,000 tonnes
annually — as 37 industrial units came online under a government program targeting 45% local processing by
2026. That infrastructure was built largely by indigenous Ivorian founders navigating a commodity cycle that no
Western analyst has systematically covered. Massoghé Touré Diabaté, who founded SITA in 2000 and its
predecessor cooperative in 1981, is approximately 62 and holds multiple succession decisions pending across
diversified holdings in rice, microfinance, and transport. A Sector Spotlight on cashew processing is on
Brandmine’s research roadmap.

Agroalimentaire founder PMEs — cereals, infant nutrition, condiments — hold 5 to 10 brands at commercial
scale, with founders aged 58 to 72. Urgency is critical. PKL/Protéines Kissee-La is the sector’s defining case:
ranked second in Ivorian infant cereals behind Danone, distributing across four ECOWAS markets, with an active
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capital raise — Keystone Partners mandated to place €4.5 million — that has been in the market since 2016.
Founder Marie Diongoye Konaté is in her late sixties. The succession conversation is not theoretical; it is ongoing
and time-sensitive.

Natural cosmetics, shea and cocoa beauty holds 10 to 15 brands, predominantly female-founded, with founders
aged 40 to 55. Urgency is emerging. Cote d’Ivoire’s post-2011 reconstruction era produced a cluster of women-
led cosmetics businesses — Adeba Nature (Laboratoires ADEBA), Yohou Cosmetic, Sahel Emmanuelle, Kanafrik
— drawing on shea, cocoa butter, and indigenous botanical inputs, documented in Jeune Afrique, Elle Cote
d’lvoire, and Setalmaa. These founders are a decade or more from the succession window. The investment
signal here is formation, not transition — the early documentation opportunity before the wave builds.

Fashion, wax print and African luxury apparel holds 8 to 15 brands at commercial scale, with founders spanning
40 to 76 years old. Two urgency levels apply simultaneously. Pathé’O — Aimé Pathé Ouédraogo — represents the
legacy cohort at critical urgency: twenty boutiques across Cote d’lvoire, Burkina Faso, Mali, Angola, Gabon,
Cameroon, and Congo, built over four decades and still without a documented succession plan. A younger
generation supported by Birimian Ventures represents an emerging cohort. The two urgency levels are not a
contradiction; they are the structural shape of a sector where the founding generation and its successors are
visible simultaneously.

Cocoa transformation and artisan chocolate holds 3 to 6 brands at commercial scale — a thin pool at the $5
million threshold today, though the cocoa-to-cosmetics adjacency that Abidjan-based founders are developing
is expanding it. Axel-Emmanuel Gbaou founded Le Chocolatier Ivoirien around 2010 and is approximately 43
years old — emerging cohort, not yet approaching the succession window, but operating the only indigenous
Ivorian brand building the “world’s largest cocoa producer with no consumer brand” narrative with any
documentary depth.

Tropical juices and beverages holds 4 to 8 brands at commercial scale, with founders aged 55 to 70. Urgency is
imminent. Ivoirienne des Produits Tropicaux (Fruit Nature) has operated for approximately 30 years in a space
partially dominated by SOLIBRA/BGI’s licensed products, building its independence on local pineapple, mango,
and bissap rather than imported concentrate. A younger edge is forming alongside it — N’ZanToukou, founded
by Edith N’da Amoin, is turning artisanal koutoukou palm spirit into a packaged retail brand, the kind of
formalisation that converts an informal tradition into an investable category. The founder layer is real and
documented; the urgency aligns with the 1993-2005 cohort profile.

Coffee processing and specialty café holds 3 to 6 brands, with a mixed cohort spanning 40 to 65. Urgency is
emerging. Despite Cote d’lvoire being a significant robusta producer, only approximately 6,500 tonnes are
roasted locally — against 9,000 tonnes lyophilised by Nestlé’s Abidjan facility. SATOR/Little Café, founded by the
Bédié family in 2019, and Ivory Blue/Arabusta, founded by Mariam Braud-Mensah, represent the indigenous
roasting layer, alongside Jasmin Café out of Grand-Bassam. The pattern is the same one that defines the
country: a commodity exported raw at vast scale, with the branded consumer product an afterthought left to a
handful of under-documented founders. Documentation is thinner here than in the top sectors, but the gap
between production and branding is structurally compelling.

What Abidjan has built that no one knows to ask about

Three structural features distinguish Cote d’Ivoire’s succession challenge from any other market in Brandmine’s
Africa coverage.

The first is the Lebanese filter. Approximately 40 percent of Cote d’Ivoire’s formal commercial economy is
controlled by Lebanese family conglomerates — Fakhoury, Gandour/NPG, Khalil/Eurofind, Prima Center — that
have operated across two to three generations and have no meaningful first-generation succession dynamic.
Multi-generational family governance structures are already in place. When international capital or press
attention turns to Cote d’Ivoire’s business community, it often encounters this layer first. The indigenous Ivorian
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founder cohort that built the processing economy sits behind and beneath it, documented in French, operating
at smaller scales, and invisible to any analyst who doesn’t know the filter to apply.

The second is what might be called the civil war documentation paradox. The decade of conflict from 2002 to
2011 created exceptional Narrative Due Diligence material — virtually every surviving founder has a
documented crisis arc involving supply chain disruption, toxic contamination, electoral violence, forced
evacuation, or some combination of all four. That material exists in Jeune Afrique’s archive, in Abidjan.net, in
Fratmat.info, in Classe Export. It is extensive, specific, and searchable. No institutional investor has ever
systematically read it, because it exists entirely in French, and because the connection between civil-war
business journalism and succession intelligence has never been made explicit to the people who need it.

The third is institutional absence. Birimian Ventures, Joliba Capital, Comoé Capital, and Adawale Partners are
active in Cote d’lvoire’s consumer and innovation economy. None has announced a transaction in cashew
processing or artisan chocolate. No family business advisory infrastructure operates at the level of the 1993-
2005 PME cohort. No formalized succession planning culture exists in either the Muslim north or the Christian
and animist south. The infrastructure that would catch this transition wave when it breaks does not yet exist —
and the wave is already in motion.

What the tailor won’t be able to leave behind

The succession signal in Cote d’Ivoire is not a forecast. It is already documented in specific names and specific
facts.

Marie Diongoye Konaté’s capital raise is the most time-sensitive single data point in the country’s founder
landscape. Keystone Partners has been mandated since 2016 to place a €4.5 million investment or partner stake
in PKL. A transaction in which a partial stake changes hands will define the terms on which Konaté transitions
from operator to shareholder — and the intelligence available to the counterparty before that conversation
begins is exactly what Narrative Due Diligence produces. The investor who has documented PKL's Probo Koala
crisis response, its ECOWAS distribution network, and its competitive position against Danone arrives at that
conversation with structural advantage. The investor who has not arrives with no purchase.

Aimé Pathé Ouédraogo is 76. He built twenty boutiques across seven countries while Abidjan burned and rebuilt
and burned again. The distributor relationships maintained in silk and wax print through a decade of embargo
and curfew, the supplier trust accumulated across forty years of operating at the intersection of West African
politics and luxury fashion, the institutional memory of how a multi-country luxury business survives when the
city it was born in goes to war — none of it is documented in any language that institutional capital reads. None
of it transfers through a conventional M&A process.

What an investor forfeits by arriving late to Cote d’Ivoire is not a market position. It is a conversation with the
founders who built this market before anyone thought to ask — founders whose civil-war knowledge has a shelf
life measured not in quarters but in the number of years they remain willing to talk about it. Aimé Pathé
Ouédraogo is 76. The clock here is not abstract.

KEY TAKEAWAY

The civil-war generation exits without documentation. What disappears is not the brand — it is four
decades of French-language crisis knowledge no database has indexed.
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TRANSFORMATION TIMELINE

The value-added generation, 2002-2024

From the Ivorian Miracle through civil war and reconstruction to the succession wave now converging across
seven founder-owned sectors.

[ [ [ [ o [
Setup  Catalyst  Struggle Crisis Breakthrough  Triumph

. SETUP 1960
Independence; the Ivorian Miracle begins
Félix Houphouét-Boigny takes office and launches an export-led development model anchored in cocoa and coffee. Céte
d'lvoire achieves one of sub-Saharan Africa's highest per capita incomes by the 1970s. A first generation of private
entrepreneurs builds consumer businesses — textile ateliers, fashion houses, early food processors — with commodity
revenue and state encouragement behind them.

. CATALYST 1977
Pathé'0 opens his Treichville atelier
Aimé Pathé Ouédraogo opens his first Abidjan atelier at a moment when the city is West Africa's commercial capital. He
will build a fashion house that dresses Nelson Mandela — earning the title "Mandela's tailor" — along with heads of state
across the continent. It becomes the defining institution of West African luxury fashion — and the clearest example of a
succession crisis that has never been addressed.

. CATALYST 1994
CFA franc devaluation; the PME founding wave begins
The January 1994 devaluation halves Ivorian purchasing power overnight but doubles commodity prices in local currency.
Agricultural processing — transforming cashew, cocoa, shea, and grain into packaged consumer goods — becomes viable
at smallindustrial scale for the first time. Marie Diongoye Konaté founds PKL in 1994 with 400,000 to 600,000 CFA francs of
personal capital. The 1993-2005 PME cohort is born.

‘ CRISIS 1999
First coup d'état disrupts the economy
General Robert Guéi overthrows President Henri Konan Bédié. The political rupture triggers investment flight and
economic contraction, testing the PME founders barely five years into their businesses. The crisis is the first of four that will
define this generation's resilience arc before the decade is out.

. CRISIS 2002
Civil war splits the country
Forces Nouvelles rebels seize the north in September, including the cashew-growing regions around Bouaké and Korhogo.
The country fractures along a provisional ceasefire line. Founders operating across both zones navigate a decade of dual-
jurisdiction supply chains, roadblock tolls, and periodic violence. SITA, whose cashew cooperative was based in the rebel-
held north, continues to operate throughout. The civil war documentation this produces is extraordinary — and entirely in
French.

‘ CRISIS 2006
Probo Koala toxic waste contaminates Abidjan
The Probo Koala ship dumps 500 tonnes of toxic waste at 15 Abidjan sites. PKL/Konaté's facility is directly contaminated.
Simultaneously, PKL discovers it is built on disputed land. Two existential crises arrive simultaneously — toxic
contamination and a land dispute — in the middle of a civil war. The founder's documented response across all three is
among the most detailed NDD case studies in West Africa.
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. CRISIS 2010

Post-electoral standoff; urban warfare in Abidjan

Disputed elections produce a five-month armed standoff between Gbagbo and Ouattara forces, culminating in urban
warfare in Abidjan and a French and UN military intervention. PME distribution networks are severed. Marie Diongoye
Konaté later described the electoral crisis as having destroyed her expansion plans for a decade — the explicit candour of a
founder whose arc is thoroughly documented in Jeune Afrique's archive.

. BREAKTHROUGH 2011

Ouattara reconstruction era begins

Alassane Ouattara assumes power after the standoff resolves. GDP growth resumes, infrastructure investment accelerates,
and the cocoa and cashew sectors are restructured by the Conseil Café-Cacao. A second cohort of consumer entrepreneurs
— younger, focused on value-added processing, cosmetics, and artisan food — launches in the reconstruction
environment. Axel-Emmanuel Gbaou founds Le Chocolatier Ivoirien around 2010, beginning the country's artisan
chocolate narrative.

. TRIUMPH 2014-2024

Cashew processing quadruples

Local cashew processing grows from 77,000 to 341,000 tonnes annually as 37 industrial units come online. The
government targets 45% local processing by 2026. SITA expands its branded retail SKUs — cashew snacks, mixed nuts,
packaged amandes — across ECOWAS modern-trade channels. The processing transformation represents the consumer-
brand layer becoming commercially significant at scale.

[ ) STRUGGLE 2023

Pathé'0 declines to open a couture school

In a widely noted Evasion interview, Aimé Pathé Ouédraogo explicitly declines to establish a couture school or training
institution — the most visible mechanism for succession in craft-based luxury businesses. No succession plan is
announced. With twenty boutiques across seven countries and no documented heir or institutional governance structure,
the question of what happens to the business when its founder steps back is formally unanswered.

. SETUP 2026

Two cohorts enter the succession window simultaneously

The 1993-2005 PME cohort (now aged 50-68) and the 1977-1991 Ivorian Miracle generation (now aged 65-80+) are both at
or past the succession threshold. PKL's active capital raise represents an open succession transaction. Pathé'O at 76
represents a crisis succession scenario. Birimian, Joliba, Comoé Capital, and Adawale Partners are active in lvorian
consumer brands but none has announced a deal in cashew processing or artisan chocolate. The gap is structural and
documented.
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Outreach quick reference

Metric
Dialing
Currency

Time Zone

Working week

Capital
Internet
Messaging

Payment

Banking

Languages

Entry

Reference

+225

West African CFA franc (XOF) — pegged to EUR via the WAEMU/BCEAO franc zone
UTC+0 (GMT — no daylight saving)

Mon-Fri (Sat-Sun weekend)

Yamoussoukro (political); Abidjan (economic and commercial)

.ci (country TLD); .com widely used

WhatsApp dominant for business; Facebook Messenger secondary

Wave mobile money dominant (~60%); Orange Money + MTN MoMo secondary; cash in rural/informal;
cards limited to Abidjan

Full international access via BCEAO/WAEMU system; SWIFT-connected; EUR transfers straightforward
given CFA peg; BRVM regional stock exchange in Abidjan (T+2 settlement since Dec 2025); wire transfers
work; cards accepted in formal Abidjan sector only — mobile money (Orange, MTN, Moov) dominates
consumer payments

French (official, business language); Dioula (northern trade lingua franca); ~60 regional languages

Visa required for EU/UK/US; e-visa online (~73 EUR, 90-day multiple entry, Abidjan airport pickup);
yellow fever certificate mandatory. Verify current rules.

&
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About this research

This report draws on 22 verified sources across 1 language — primary documents, founder interviews, and trade press. Every figure

and claim is cross-validated against independent references.

Full methodology at brandmine.ai.

ABOUT BRANDMINE

Exceptional founder-owned brands. Proven resilient. Ready now.

Brandmine delivers structured discovery intelligence on founder-owned consumer brands in emerging markets —
researched in local languages, structured for investment decisions, delivered as focused reports.

Contact: hello@brandmine.ai Intelligence reports: brandmine.ai/intelligence/

ALSO AVAILABLE FROM BRANDMINE

BRAND RESILIENCE PROFILE

Complete transformation arc, location intelligence, and business
snapshot for a single brand. 15 pages of verified research.

MARKET MAP

Profiles all verified brands in a sector at snapshot depth —

geographic distribution, market timeline, and founder spotlights.

25-40 pages.

FOUNDER RESILIENCE PROFILE

The founder's personal arc from origin to breakthrough. Verified
through native-language research and primary source analysis.

SECTOR INTELLIGENCE REPORT

Comprehensive sector intelligence. All brands profiled at
snapshot depth, plus full transformation arcs for six brands —
each representing a distinct crisis archetype. 90-120 pages.

Set in Source Serif 4 and Source Sans 3. Composed in Typst. CMYK color throughout.
Maps rendered with MapLibre GL - CARTO Positron basemap - © OpenStreetMap contributors
Published simultaneously in English, Russian, and Chinese.

Researched in French sources.

First Edition - May 2026
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Exceptional founder-owned
brands. Proven resilient. Ready
now.

Exceptional founder-owned brands.
250+ verified across emerging markets.

Brand Resilience Profiles - Founder Resilience Profiles
Market Maps - Sector Intelligence Reports

Structured research on founder-owned consumer brands in
emerging markets.
English, Russian, and Chinese editions.
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