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COUNTRY SPOTLIGHT

North Korea: The Founders Who Cannot
Legally Exist

North Korea has 240,000 private investors holding $12 billion in cash — in a country where private
property does not legally exist. They finance consumer brands under state licenses. Their enterprises
cannot be inherited. The succession crisis is not approaching — it is structurally impossible.

QUICK FACTS

Market Size $12Bin donju private capital across ~240,000 individuals (NIS 2018 estimate) in a
$28B economy

Unique Advantage Structurally invisible enterprise — donju operate under state licences, own nothing
on paper, leave no trail in any registry or database

Biggest Challenge UNSCR 2375 bans all new joint ventures with DPRK entities — intelligence is pre-
positioning, not actionable today

Timing Factor First-generation donju who accumulated capital in the 2000s are now 50-65 and

entering the succession window with no legal inheritance mechanism

“Underground trademark deals between factories and individuals are gradually increasing.”

Inside North Korea source

Daily NK / AsiaPress, 2025

MARKETS: North Korea

SECTORS: Skincare - Spirits - Gourmet Foods - Confectionery
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GEOGRAPHIC CONTEXT

Where $12 Billion Hides in Plain Sight
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North Korea's donju operate through state-licensed commercial zones concentrated in Pyongyang — space that cannot be
transferred, inherited, or formally valued — making this a founder geography where succession is structurally impossible rather
than merely unplanned.

Donju capital radiates from Pyongyang through border cities to Dandong — the single gateway through which $2.86B in cross-border
trade flowed before COVID collapsed it to S49M. Rivers mark the boundary between a $12B shadow economy and the world.

COUNTRY NARRATIVE

In the DPRK, $12 billion in private capital is building consumer brands in a country where private
property does not legally exist. The investors who hold it — known as donju (€%, “money masters”) —
operate under state licences, own nothing on paper, and leave no trace in any corporate registry on earth.
They are, simultaneously, the most active class of consumer entrepreneurs in East Asia’s most opaque
economy, and the founders who cannot legally exist.

Across emerging markets, Whitepaper N2 1 documents a synchronized transition wave: reform-era founders
ageing out simultaneously, 28,000 founder-owned consumer brands entering the succession window,
institutional investors almost entirely unprepared. The DPRK is where that thesis encounters a wall of legal
impossibility — a market where the succession crisis is not approaching but structurally encoded into the
system itself.

Every data point in this article was assembled through five channels: specialist media (NK News, Daily NK,
AsiaPress’s citizen journalists with smuggled cameras along the border), academic research (Lankov, O’Carroll,
Ward), Chinese trade data from Dandong customs records and e-commerce platforms, structured defector
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testimony archives in Seoul, and state media coverage patterns — where conspicuous absences reveal where
private capital operates. Together they create a mosaic sufficient for country-level reconnaissance — and why
the intelligence gap in this market is not wide but total.

The wave that cannot move

The DPRK’s succession wave is not building toward a peak. It is frozen at the moment of accumulation.

In most emerging markets, a succession wave builds and eventually breaks — founders age, enterprises change
hands, capital transfers. In the DPRK, the build is happening. The donju cohort is ageing. The enterprises are
maturing. The capital is accumulating. But the break is legally and institutionally impossible. The system has no
mechanism to transmit private wealth forward, because acknowledging transferable private wealth would
require acknowledging private ownership — which contradicts the constitutional order. The wave cannot move.

The donju emerged from catastrophe. When the Public Distribution System collapsed during the 1994-1999
famine — killing between 600,000 and one million people — survival meant trading in the jangmadang, the
informal markets the state had criminalized for decades. The citizens who accumulated capital became the
country’s first private investors, not through reform but through the state’s inability to feed its population. The
July 1, 2002 Economic Management Improvement Measures gave this grey-market class its first legal cover,
raising wages 20-fold and prices 25-fold. By 2014, the revised Enterprise Act explicitly allowed enterprises to use
“unused cash of residents.” By 2019, the Socialist Enterprise Responsibility Management System was codified in
the constitution itself, embedding private management within the command economy’s legal architecture.

The donju who built enterprises across these phases now fall into three cohorts. Famine-era donju — those who
accumulated capital during the 1994-1999 collapse — are now 60 to 70 or older. July 2002 reform-era donju,
who entered under the first legal cover, are 55 to 65. Kim Jong Un-era donju, who expanded under SERMS and
the 2014 Enterprise Act, are 45 to 55. The first two cohorts are in or approaching the succession window. The
third will face the same structural impossibility within a decade.

The wave being frozen is not a reason to look away. It is precisely why pre-positioning intelligence has value.
When a triggering event occurs — sanctions modification, special economic zone expansion, regime transition
— the wave will move suddenly. The investor who has documented the enterprises and the institutionalization
question before that trigger holds an advantage that cannot be acquired afterward. The frozen wave is the
investment thesis.

What the donju built

The DPRK’s consumer brand landscape is smaller and more opaque than any other market in Brandmine’s
coverage. But it is not empty. Three sectors show genuine brand activity, and a fourth is accelerating.

The market where the state set the quality standard

Three factory-brands dominate DPRK skincare: Kumgangsan (24 4}), also known as Pomhyanggi (82 71), with
270 products and a claimed 80% domestic market share; Unhasu (23}=), with 300 products including stem cell
anti-aging formulations exported to Russia; and Mirae (O|2H), a DPRK-China joint venture whose Chinese capital
partner remains unidentified.

The Unhasu story contains the most extraordinary quality-intervention narrative in DPRK commercial history. In
February 2015, Kim Jong Un visited the factory and delivered a withering assessment — the products, he said,
would “make raccoon eyes even with just a yawn.” He personally delivered 138 competitor samples from
Chanel, Dior, and Shiseido, and ordered the factory completely reconstructed. By 2017, the rebuilt facility was
showcased to foreign media. A 2019 Korea University study testing 64 DPRK cosmetics found harmful
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ingredients in only seven — a quality transformation driven by supreme-leader intervention rather than market
competition.

Despite this state-driven quality push, domestic brands rank third in consumer preference behind South Korean
imports and Chinese products. Chanel enters through Dandong traders at 750 to 1,250 yuan per item. The
competitive landscape is more sophisticated than the country’s isolation would suggest.

Donju dominate the distribution layer beneath these factory-brands. Pomhyanggi products appear on Taobao
through twelve or more Chinese storefronts. Unhasu operates through a Moscow boutique and an online
Russian retailer. The Mirae brand — conspicuously absent from KCNA state media coverage, because Chinese
capital conflicts with juche self-reliance ideology — represents the closest analog to a privately structured
consumer enterprise in the DPRK. The factory-brand structure means enterprise continuity depends on state-
level decisions, not donju planning.

The brewery that arrived by ship from Yorkshire

Taedonggang Beer (CHSZ M) is the DPRK’s most internationally recognized consumer brand. Its origin story
is singular: Kim Jong Il purchased the entire Ushers of Trowbridge brewery — a 175-year-old English operation
— for £1.5 million and shipped it to Pyongyang. The factory now produces eight numbered beer varieties and
holds IS0 9001, ISO 22000, and HACCP certifications. The first DPRK beer festival in 2016 drew 45,000 visitors.

Pyongyang Soju (224 3) was designated the DPRK’s national liquor by Kim Jong Un in June 2015 and won
the February 16 Science and Technology Prize — the country’s highest scientific honour. Exports reach China,
Russia, and Japan. Beyond these flagship brands, ten or more major breweries and numerous microbreweries
operate nationwide — hotels, bowling alleys, and restaurants maintain their own brewing operations because
sanctions-induced fuel shortages make centralized distribution impractical.

The spirits sector is primarily state-owned, but microbreweries at the margins may involve donju capital. The
brand identities are stronger and more internationally visible than in any other DPRK consumer sector. State
ownership insulates the flagship brands from donju succession dynamics — but the microbrewery layer at the
margins is fully exposed.

The shadow brands behind the state labels

Food and packaged goods is where donju capital is most deeply embedded in the DPRK economy. The
mechanism is distinctive: donju license state factory logos for private food production. They produce branded
goods — snacks, confectionery, packaged foods — using authentic factory packaging, creating products visually
indistinguishable from official state output. As one source inside the DPRK reported in 2025: “Underground
trademark deals between factories and individuals are gradually increasing.”

This factory-logo licensing is the closest analog to founder-owned brand building in the DPRK context. The
donju bears the financial risk, controls production quality, and builds distribution — all under a state
enterprise’s registered trademark. KumCup (2 Z), the General Foodstuff Factory for Sportspeople, and
Pyongyang Goksan Factory (HF=4t3 &) are among the most visible state brands, but behind them operates a

shadow economy of donju-financed production that floods the jangmadang markets.

Kim Jong Un’s personal attention to the snack industry — he visited KumCup in January 2015 — signals regime
awareness that consumer goods quality affects domestic legitimacy. The donju food sector is where the 5-
to-10x undercount factor likely applies most strongly: the operators are deliberately invisible because visibility
invites state extraction. The shadow trademark licensing model is the most donju-dependent sector; when a
donju exits, the production network they financed dissolves with them.

Twenty-four smartphone brands in two years

Since 2023, the DPRK’s smartphone market has expanded from four brands to more than twenty-four. Trading
companies with no electronics expertise — like Madusan — are entering the market, a strong signal that donju
capitalis flowing into consumer electronics through intermediary structures. All devices are Chinese OEM
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products rebranded for the DPRK market, limiting genuine brand equity, but the capital deployment pattern is
unmistakable.

The electronics explosion is a direct consequence of the COVID-19 border closure. From January 2020 to
mid-2023, the DPRK sealed its borders completely — the most extreme pandemic response globally. Cross-
border trade with China collapsed from $2.86 billion in 2019 to $49 million in 2021. But the closure also created
a forced substitution effect: with Chinese consumer goods no longer flowing across the Dandong bridge,
domestic producers rushed to fill the gap. The smartphone proliferation is the most visible result, but the same
dynamic played out across food, cosmetics, and household goods. Too new to have accumulated succession
pressure, consumer electronics is nonetheless the fastest-growing channel for donju capital deployment.

The succession impossibility

Most succession infrastructure gaps — the absence of PE firms, family business advisors, second-generation
talent pipelines — are omissions. They are things that exist elsewhere and simply have not been built yet. The
DPRK’s gap is different in kind. The system was deliberately constructed to prevent the transfer of private
wealth between generations, because acknowledging inheritable private wealth would require acknowledging
private ownership, which contradicts the constitutional order. This is not an absence of succession
infrastructure. It is an architecture designed to make succession impossible.

In every other country Brandmine covers, succession is a problem of planning, culture, or talent. In the DPRK,; it
is a problem of legal structure.

Donju enterprises cannot be inherited because private property does not legally exist. The DPRK constitution
recognizes only state and cooperative ownership. A donju who finances a factory, hires workers, builds
distribution, and creates brand value has no legal claim on any of it. The state enterprise that provides the
licence — the “signboard,” as donju call it — owns everything on paper. The donju owns nothing.

Confucian patrilineal norms point toward eldest sons, and some donju do bring sons into operations — but
what cannot be transferred is the patronage network itself. A donju’s business depends on a specific local party
secretary, a specific military officer who provides transport or raw materials, a specific trade official who
facilitates cross-border commerce. These are personal relationships, maintained through personal payments,
built over decades of reciprocal obligation. When the donju dies, retires, or is purged, the patron has no reason
to extend the same arrangement to a son or a widow. The network collapses. The enterprise — which never
legally existed as a private entity — simply ceases to function.

The 2019 constitutional codification of the Socialist Enterprise Responsibility Management System deepened
the paradox rather than resolving it. SERMS formally embedded private management within state enterprises:
donju can now legally manage, invest, and profit from state-licenced operations. But the system still does not
recognize private ownership. The donju manages — legally. The donju profits — legally. The donju passes the
enterprise to an heir — impossibly. The state has formalized every aspect of private enterprise except the one
that makes succession possible.

Key-person risk in the DPRK is therefore not elevated. It is absolute and structural. No corporate governance
framework exists to separate the enterprise from the individual. No legal entity survives the founder’s
departure. The $12 billion question is not whether these enterprises will face succession crises but what
happens to the capital when they do — in a system that has no mechanism to answer that question.

The most likely outcome, according to researchers who study donju dynamics through defector testimony, is
capital flight. When a donju senses political danger or approaching death, the rational move is to extract as
much cash as possible — in physical currency, in gold, in Chinese bank accounts across the border — rather than
attempt a transfer that the state could seize at any moment. The enterprise dies. The capital survives in a form
that produces nothing.
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Not for long

The donju succession story is pre-positioning intelligence, not actionable investment guidance. UNSCR 2375
bans all new joint ventures. No institutional investor can legally deploy capital in the DPRK today. The
competition for intelligence in this market is, currently, essentially zero.

But geopolitical conditions shift. Inter-Korean engagement cycles. Sanctions frameworks are modified. And
when a triggering event occurs — a special economic zone expansion, a new diplomatic channel, a sanctions
modification — whoever has already documented the donju capital class, mapped the consumer sectors, and
understood why succession here is structurally impossible will hold a first-mover advantage that cannot be
acquired after the fact.

The intelligence exists. It is scattered across Korean specialist media, Chinese border-trade data, defector
testimony, and state media silences. It has not been assembled anywhere. The DPRK is not a market to enter. It
is a market to understand before anyone else does.

KEY TAKEAWAY

When private property cannot legally exist, first-generation business builders face a succession
crisis only structural reform can solve.

TRANSFORMATION TIMELINE

The shadow-merchant generation, 1994-2021

From 1994 famine and donju origins to 2021 constitutional embedding — North Korea's merchant class
emerged from catastrophic food system collapse and built market infrastructure over three decades before
receiving partial legal recognition.

Setup  Catalyst Struggle Crisis  Breakthrough  Triumph

@  CATALYST 1994-1999
Famine collapses state distribution system
The Public Distribution System that fed the population since 1946 disintegrates. Between 600,000 and one million people
die. Citizens who survive do so through jangmadang — informal markets that the state has spent decades criminalizing.
The market economy is born from starvation.

. CATALYST 2002
July 1 reforms legitimize market activity
The Economic Management Improvement Measures raise wages 20-fold and prices 25-fold, effectively acknowledging the
market economy that the famine created. For the first time, individuals who accumulated capital through trading are not
automatically criminals. The donju class has legal cover.
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SETUP 2002

Taedonggang Brewery opens

Kim Jong Il purchases the entire Ushers of Trowbridge brewery from England for £1.5 million and ships it to Pyongyang.
The factory produces eight beer varieties and eventually earns ISO 9001 certification — the DPRK's most internationally
recognized consumer brand.

BREAKTHROUGH 2014

Enterprise Act legalizes donju investment

Article 38 of the revised Enterprise Act explicitly allows enterprises to use "unused cash of residents" — the first legal
framework for private capital in DPRK enterprises. Donju investment shifts from grey-zone tolerance to codified
permission.

CRISIS 2015

Kim Jong Un orders Unhasu cosmetics overhaul

The Supreme Leader visits the Unhasu cosmetics factory, delivers a scathing critique — "make raccoon eyes even with just
ayawn" — and personally delivers 138 competitor samples from Chanel, Dior, and Shiseido. The factory is ordered
completely reconstructed.

CRISIS 2016-2017

UN sanctions escalation

UNSCR 2321, 2371, 2375, and 2397 impose the most comprehensive sanctions regime on any country. Textile exports are
banned. New joint ventures are prohibited. Agricultural exports are restricted. The donju economy, built on cross-border
trade, faces its most severe external constraint.

BREAKTHROUGH 2019

SERMS codified in constitution

The Socialist Enterprise Responsibility Management System is written into the DPRK constitution, formally embedding
donju-style private management within state enterprises. The gap between legal theory (no private property) and
economic reality (§12B in private capital) widens further.

STRUGGLE 2020-2023

COVID border closure accelerates domestic brands

The DPRK seals its borders completely — the most extreme COVID response globally. Cross-border trade with China
collapses. But the closure accelerates domestic consumer brand development as imports vanish and local producers fill
the gap. Twenty-four smartphone brands emerge by 2023.
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Outreach quick reference

Metric
Dialing

Currency

Time Zone

Working week

Capital
Internet

Messaging

Payment

Banking

Languages

Entry

Reference
+850

North Korean won (KPW) — not internationally convertible; foreign trade via USD/EUR/RMB cash and
intermediaries

UTC+9 (Pyongyang Time)

Mon-Sat (Sun rest day); 6-day week is the structural norm.

Pyongyang

.kp (country TLD); no public internet access; intranet (Kwangmyong) only

No reachable channel — all foreign apps blocked; domestic intranet only; business contact via state
intermediaries (Pyongyang Chamber of Commerce) or diplomatic mission

Domestic Pyongyang QR wallets (Samhung AZ etc.); cash dominant in provinces; USD/RMB cash
preferred; no foreign access to any rail; no international cards

Comprehensive UN and US sanctions — no SWIFT access, no normal banking or commercial channels.
Any engagement requires specialist legal clearance. Informational only.

Korean (official)

Effectively closed to international tourism (June 2026) — only Russian nationals admitted; EU/UK barred,
US passports barred through Aug 2026; any entry requires a state-approved operator. Verify current
status before any travel.

&
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About this research

This report draws on 0 verified sources across 1 language — primary documents, founder interviews, and trade press. Every figure

and claim is cross-validated against independent references.

Full methodology at brandmine.ai.

ABOUT BRANDMINE

Exceptional founder-owned brands. Proven resilient. Ready now.

Brandmine delivers structured discovery intelligence on founder-owned consumer brands in emerging markets —
researched in local languages, structured for investment decisions, delivered as focused reports.

Contact: hello@brandmine.ai Intelligence reports: brandmine.ai/intelligence/

ALSO AVAILABLE FROM BRANDMINE

BRAND RESILIENCE PROFILE

Complete transformation arc, location intelligence, and business
snapshot for a single brand. 15 pages of verified research.

MARKET MAP

Profiles all verified brands in a sector at snapshot depth —

geographic distribution, market timeline, and founder spotlights.

25-40 pages.

FOUNDER RESILIENCE PROFILE

The founder's personal arc from origin to breakthrough. Verified
through native-language research and primary source analysis.

SECTOR INTELLIGENCE REPORT

Comprehensive sector intelligence. All brands profiled at
snapshot depth, plus full transformation arcs for six brands —
each representing a distinct crisis archetype. 90-120 pages.

Set in Source Serif 4 and Source Sans 3. Composed in Typst. CMYK color throughout.
Maps rendered with MapLibre GL - CARTO Positron basemap - © OpenStreetMap contributors
Published simultaneously in English, Russian, and Chinese.

Researched in English sources.

First Edition - March 2026
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Exceptional founder-owned
brands. Proven resilient. Ready
now.

Exceptional founder-owned brands.
250+ verified across emerging markets.

Brand Resilience Profiles - Founder Resilience Profiles
Market Maps - Sector Intelligence Reports

Structured research on founder-owned consumer brands in
emerging markets.
English, Russian, and Chinese editions.

brandmine.ai/intelligence/
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